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Tips de PowerPoint

Tips de PowerPoint
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o (acciones y comportamientos para evitar el malestar)
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Tips de PowerPoint

Tips de PowerPoint

O esto (Tiines
Asegurate de usar combinacion de Rigo como esto, mejor limpact)
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Opcidn 2

Muy visual.
Estructura clara.
No demasiado texto.

Estética coherente.
Colores suaves y
complementarios.
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;COmo mejorarias una
presentacidon ya hecha?




Probemos con un ejemplo...

Top3Murketin93.0tips ® MUChO teXtO.
T T e Falta organizacidn.

3.0". The expert calls this process consumer co-creation.
One example is Harley Davidson, which brings together

its closest fans with its engineers to develop new
motorbike models.

2. Support your community. Companies must show
their concern for the world. "According to Kotler,

companies that care about their community and

country outperform similar firms that don't give a
damn about these issues.

3. It raises several scenarios for contingencies. ‘The
problem today is that strategies decay very easily even if
they are good (..) Strategies become more and more
obsolete every day in this changing world and need to be
reviewed". To anticipate changes, the expert suggests
creating an “early warning system” and scenario planning
that precedes strategic planning and tactical planning in
order to react quickly and accurately during contingencies.




Top 3 Marketing 3.0 tips Top 3 Marketing 3.0 tips

1. Include your clients in the creative process. "All firms
should open up to their most enthusiastic customers and
see what ideas they can come up with. That's marketing
3.0°. The expert calls this process consumer co-creation.
One example is Harley Davidson, which brings together
its closest fans with its engineers to develop new
motorbike models.

2. Support your community. Companies must show
their concern for the world. "According to Kotler,
companies that care about their community and
country outperform similar firms that don't give a
damn about these issues.

Pl
—L
IT RAISES SEVERAL

SCENARIOS FOR
CONTINGENCIES.

SUPPORT YOUR
COMMUNITY.

3. It raises several scenarios for contingencies. The
problem today is that strategies decay very easily even if
they are good (...) Strategies become more and more
obsolete every day in this changing world and need to be
reviewed". To anticipate changes, the expert suggests
creating an “early warning system” and scenario planning ! . i open uj Businesses must show t ste an “sarly warning sy
that precedes strategic planning and tactical planning in o their most enthusicstic ancem for the workd and scenario planning tho
order to react quickly and accurately during contingencies. m o . epplegie e '




; Cédmo harias de nuevo una
presentacion?




Probemos con otro ejemplo...
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Mucho texto.
Falta organizacion.

Falta contraste.
Fondo innecesario.
No se lee.

0 COMO un proceso emOGICNs
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¢Qué es la empatia?

» Fundamental en el desarrollo de la inteligencia emocional.

* NO existe un sentido univoco del concepto dada su
complejidad y multidimensionalidad con aspectos éticos,
cognitivos, emocionales y de interaccion.

* Ej: capacidad de percibir y compartir las emociones tanto
positivas como negativas de los demas.

e

Tipos

l Empatia cognitiva
2 Empatia emocional

3 Preocupacion empética

Constructo
multidimensional

Capacidad de adopcidn de perspectivas Alegria
Comprensién emocional Estrés empatico




3 Reflexidn



MUCHAS GRACIAS POR
SU ATENCION




